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COMMUNICATIONS
PROGRAM
INITIATIVES

The Communications Plan focuses on
ten key initiatives.

Support City Council Priorities

", Proactively Reach Out to the Community &

Garner Customer Feedback
Improve Internal City Communications

Build Stakeholder Relationships

) Maintain & Enhance a Consistent Brand |dentity

Lead Emergency & Crisis Communications

Maximize the Impact of El Segundo Media

' Increase Engagement on Social Media Platforms
o) Strengthen Media Relations

. Maintain the City Websites
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City Council  e—— Internal ——  City Employees

Committees, Audiences Employee Association
Commissions & Boards Leadership

El Sequndo Media

(Spectrum Channel 3 & 22
AT&T U-verse Channel 99)

Websites

External | AUDIENCES & internal — Intranet

Emails/SMS Channels | CHANNELS Channels L Emails/SMS

Social Media

Events

— ]

Meetings
Potential New Businesses

City Signage | Residents External

_ Prospective Residents
Audiences

Businesses &
Employees

Visitors

Journalists/Influencers




CONTENTS

CITY SEAL & LOGO

LOGO LAYOUT, VARIATIONS & ITERATIONS
TYPOGRAPHY

COLOR PALETTE

APPLICATIONS

PHOTOGRAPHY
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FIRE DEPARTMENT

1 Sequndo

REC PARKS,
& LIBRARY
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POLICE DEPARTMENT
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~ MEDIA™
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COMMUNITY DEVELOPMENT HUMAN RESQURCES
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FINANCE PUBLIC LIBRARY
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IT SERVICES PUBLIC WORKS
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